
Autosport
International
Public

Autosport International host a
racing car show that was
suffering from depleting visitor
volumes

Our challenge was to optimise
their data, maximising the
number of returnee visitors on a
yearly basis
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Challenge:



We constructed a hierarchical segmentation framework by looking at 
previous booking behaviour to drive the types of offers and frequency 
of communications each individual received.

An in-depth customer 
segmentation was developed
to help with creative design. 
Each segment described a 
unique group of look-a-like 
prospects based on their 
previous booking behaviour 
and key demographic 
information.

What we did:
Customer Segmentation
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Metrix Data Science developed a targeting strategy focussed around
the segmentation framework,  using the pen portraits to target
prospects efficiently, and drive response. 

All three direct mail campaigns saw an increase in response when
compared to the previous year. On average, response rates increased
by a whopping 1 . 15 %, that's an uplift of 102 %
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Outcome:

102%

Uplift


